
 

 

1. A Great Email Subject Line: 

The subject line is actually more important than the entire rest of your pitch.   

Why?  Because if you don't have a good subject line, the email is not going to get opened.  

The subject line needs to be short, sweet, attention-getting, interesting and intriguing enough 

to somebody who gets a thousand emails a day to make her/him want to open it.  

Put yourself in the radio producer's head here. Top shows are getting a 1000+ emails a day. 

What can you say in that little subject line that is going to be better than all the other folks who 

pitch them this week?   

This is worth really thinking about so you can present your  best option. 
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2. A Great Story to Share:   

Your story has to be good. It's got to be short. It's got to be sweet. It's got to be timely. Most of 

all it's got to be on topic for that show.  

And, of course, the story you offer must be interesting with emphasis on how the audience and 

the show will benefit from hearing it. 

 

3. Statistics:  

If you're making some sort of claim in your story pitch, can you back it up?  

Hard facts and objective-sounding numbers add a lot of credibility.  So, if there's a study that’s 

been published, if you can quote some impressive-sounding numbers, or even some specifics 

just from your own experience, that will help to support your case. 

 

4. Case Studies and Examples:   

You may not have enough room in your initial pitch email to include a bunch of case studies, 

but you should certainly offer them as possible follow-up.  You might even summarize a couple 

of your best examples into one sentence each.  Then you can offer to send more if they're 

interested.  

If you have specifics, that's a lot better than theory. Radio is more believable and more 

memorable when people offer specifics. 

 

5.  Previous Experience: 

If you've successfully done other on-the-air appearances or even have some testimonials to 

add, especially if they are from big names, that could be a nice thing to add to your pitch. 
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You're asking show hosts to trust you with their most valuable asset – their listeners.  The 

more you can persuade them that you will sound professional, and make them look good, too, 

the more likely they are to book you. 

 

6. Credibility Links: 

If you can put in a couple of links that demonstrate your expertise, that can help improve your 

credibility (and give the booker an easy way to learn more about you).  

 Consider including links to two or three of your best previous interview appearances, maybe a 

good interview MP3 recording of your appearance on another radio show, a YouTube video 

that shows your smiling face talking about a topic that makes you look smart, a print interview 

linked to a newspaper website, or a blog that talks about you or where you contributed an 

article that shows your expertise, etc.    

 

7.  Your Press Room:  

You should have an “About Us” type page on you website that specifically offers the types of 

details that bookers want to know.  This should include details like how best to contact you, 

location and hours of availability for interviews, a bio, proposed talking points, headshot 

photos, etc.  

Bonus points will be awarded by producers if you provide them an easy to download “Talking 

Points” or “Suggested Questions” type PDF that also includes a short bio.   They can use a 

document like that to simply hand to the host who is interviewing you, saving everyone 

valuable prep time (and helping to steer the interview toward topics you'd most like to 

discuss!) 
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8.  Giveaways or Samples:   

If you can give something free to a host’s audience, they’ll appreciate that.  Ideally it’s not too 

self-promotional but more of actual utility or value.  Of course, simple discounts or free copies 

are often appreciated, too. 

 

9.  Social Media Co-Promotion Offers:   

If you're active on Instagram, Twitter, Facebook, have a big email list, or some other publicity 

outlet, offering to promote the show to your own audience will be appreciated.  For example, if 

you can entice bookers by telling them that you will promote your appearance on their show 

to your 15,000 Facebook friends and 100,000 Twitter followers, that can help to get their 

attention.   

Especially for small or new programs, potential publicity and promotional reach offers like that 

can be very attractive, even attractive enough to help you get booked for the interview instead 

of someone else.  

 

10. Your Contact Info:   

This may sound obvious but if you're sending out emails, don't forget to include your phone 

numbers, too. Make yourself look accessible and easy to reach.  You want to be available to 

these folks so that if and when they are ready, they can find you quickly. 
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Your opportunity is to review these 10 points as a sort of menu.  You should consider, pick, and 

choose among them to figure out which pieces are most important to your story, and what works 

best for your promotional goals. 

The challenge is boiling down  everything you want to say into a short introductory email that attracts 

attention with a concise, interesting offer. 

   

11. Our Recommendation?   

Focus on your story.   

What are the most important things that you can put in the pitch to make it sound interesting?  

What do you have to offer that is compelling, attention-getting, and maybe even controversial 

enough to make you sound like THE expert to represent that topic on the show you're pitching?   

You've got to be smart about this but hopefully these ten pitch points will help you think more like 

a radio producer so you can get more publicity interviews, too. 

 

p.s.  If you’d like some friendly coaching to improve your public relations skills and your radio interview 

pitches, come join our Facebook group at https://www.facebook.com/groups/podcastpublicity  
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